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Proposal for the seminar on Social Network Data Collection
Corporate linguistic identity through the social network analysis. The issues related to organizational linguistic network data collection
In the time of risks and uncertainties related to the global transformations, the term social cohesion has gained popularity as the reaction to globalization and neo-liberal market based policies (Chiesi, 2004). Taking into account the role of language in modern economy, the author of this research proposal would like to concentrate on the social linguistic cohesion through the corporate setting. The topic of this research is connected with the postdoctoral thesis which is devoted to the corporate identity from the linguistic perspective. The author, being a linguist and an economist, tries to combine these two areas in her research project. What is more, author’s interest in sociology and network studies (especially SNA and ANT) results in paying attention to the role of networks in creating and sustaining corporate linguistic identity. However, due to the limitations imposed on this paper, only selected aspects related to organizational linguistic network data will be given a more detailed study. 
Corporate linguistic identity from the SNA perspective
The aim of the paper to be presented during the meeting in Piran is to show the role of network approaches in organizational studies. To narrow the scope of the research, the author concentrates on the application of Social Network Analysis in the field of corporate identity. SNA, stressing such processual issues as knowledge flow, communication and innovation, reflects the popular postmodern approach to the concept of identity, with such aspects as changeability, interconnectedness and relations being of crucial importance. The above-mentioned perspective reflects the modern times in which modern companies exist. In the research the author wants to show how the network of constituting identities reflects the final shape of corporate identity. The aim of this study is to show how both individual and social identities determine corporate identity. The relations between identities will be studied by examining both nodes and ties, the latter being strong and weak, and the way they influence the above-mentioned phenomenon. By studying the notion of SNA in creating, sustaining and changing corporate linguistic identity, the author wants to show how networks determine corporate linguistic identity at different levels: micro (worker), meso (company), macro (country/Europe). An attempt will be made to show how networks influence the corporate lingo and how they determine corporate communication. The author also makes an attempt to show whether corporate  identity can be discussed by comparing it to the concept of the structural hole (Burt), by being an element linking the nodes which are not in direct contact and allowing for information flow and feature exchange between not related identities. 

Corporate linguistic identity from the SNA perspective- methods

The aim of this part of the research is to discuss the best methods, in the author’s opinion, of conducting the role of social networks in the creation and maintenance of corporate linguistic identity. Since the method applied in the research should measure the relations between social entities, the linguistic aspect of corporations is studied by analyzing the relations of those related to the life of a corporation. 
Taking into account the variety of factors shaping corporate networks, and consequently, corporate linguistic identity, the author has been using diversified methods in her study. One of them is the analysis of the written corporate material and the written material on corporate matters (the press, specialized magazines, forums). The author wants to discuss the advantage and disadvantages of these methods. As far as other methods are concerned, the author has been using questionnaires and interviews (face to face an on the telephone). 
 
The most important notions of SNA, such as actors and relations, are discussed by the author of this proposal. As far as actors are concerned, the study takes into account individuals, formal and informal subgroups in the corporation, and the surrounding communities. One of the aspects that the author wants to present is the role of workers as well as broadly understood stakeholders in creating the linguistic personality of organizations. As far as relations is concerned, various corporate relationships are discussed, however, the attention is paid to the transfer of both material and nonmaterial resources. 
As far as the scale construction is concerned, the author follows the deductive scale development. She describes the sample chosen, number of items in a measure, factor analysis, reliability assessment and other issues important for preparing a proper scale for the discussed research topic. Taking into account the research tools, apart from the standard programs used in SNA analysis, the author uses the ones especially devoted to study linguistic issues, such as Automap and Discourse Network Analyzer.
Corporate linguistic identity from the SNA perspective- selected problems to be discussed

The author hopes that the seminar in Piran will enrich the methodological part of the study on corporate linguistic identity. Thus, she would like to discuss some problems related to conducting the analysis of corporate linguistic identity from the SNA tenet. 
One of the problems is related to boundaries and sampling. Since the author wants to discuss the corporate linguistic identity, she has to take into account different companies, with different hierarchies and organizations. This creates the problem of creating boundaries and group memberships. To solve the problem with boundary setting and membership sets, the author relies on the realist approach, that is the way actors view themselves. To investigate this issue further,  the chain methods, especially the snowball network sample, with first and second order zone is investigated in relation to SNA in the corporate setting and its linguistic implications. The small world technique is also discussed in the paper and its potential traps related to analyzing corporate linguistic identity. To add, to study the linguistic demarcations within the company the Hopfield Model of Emergent Structure is applied to discuss the issues which make people have antagonistic behaviors in relation to corporate linguistic identity (e.g. corporate linguistic policies, common corporate language). This discussion is backed by the Heider’s Balance Theory to show that language can be also treated as the factor allowing for energy minimization. 
Sampling is also related to the types of networks taken into account. As far as methods are concerned, the author takes into account the socio-centric network methods to discuss social structures and their implications for corporate linguistic issues. Links are studied by taking into account the strength of corporate relationships, confirmation and multiplexity. The other perspective, namely the ego-centric network method, makes it possible to concentrate on the individual, by studying e.g. his or her linguistic position in a corporation. An attempt is made to follow the hybrid perspective, encompassing both the socio-centric and ego-centric network methods, as discussed in the works on dynamic multidimensional visualization method for social networks by Caschera, Ferri and Grifoni (2008).


The second aspect which is very important is the mode of network data collection for the study of corporate linguistic identity. The author discusses the standard sociometric designs and cognitive social structures. The author wants to highlight the advantage of adding the cognitive social structure to the usual sociometric methods since it allows to study how other workers perceive the linguistic relations of their colleagues in the company. It makes it possible to observe not only how language determines the corporate relationships but also how it affects the perception of corporate relations, being the marker of strong or weak position. The studies can be also backed up by some experimental methods in which linguistic relations are studied in some controlled and recorded corporate situations. Although the results obtained from such studies are highly reliable, they are quite static (e.g. Doreian, Batagelj and Ferligoj, 2004).
As has been highlighted by many researchers dealing with making and maintaining individual or group personae, creating identity is a process. Thus, the author want to discuss the longitudinal social network data and their application for studying the change in corporate linguistic identity. This part is also related to discussing the problems related to using longitudinal studies for the discussion on corporate linguistic identity. The author wants to highlights which methods, in her opinion, prove to be most useful for discussing this issue, taking into account the fact that the questioned group could have significantly changed over time (reorganizations, layoffs, etc). 

Due to the limitations imposed on the paper, only selected aspects related to organizational linguistic network data collection are to be discussed. However, the author hopes that they can mirror the most important issues related to network data collection in the linguistic organizational studies.
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